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ABOUT UNSUNG HEROES PRODUCTIONS OUR COMMITTEE

Unsung Heroes Productions (UHP) is a 
beloved theatre fundraising group that 
has raised over $350,000 for its key charity 
partners.   

Our cast and audiences are highly affluent 
families with our largest segment having a 
household income over $250,000.  

Originally conceived as The Barbara 
Pinchuk Unsung Heroes Legacy Project. 
 Barbara’s son Neal wanted to find a way 
to honour his mom, a single mother who 
raised three children in poverty.   

Since its inception, UHP has produced 8 
shows entertaining over 9000 audience 
members, creating an outlet for incredibly 
talented professionals and engaging the 
community in incredibly unique 
fundraising events.  

Over the past three years, UHP has been 
covered by television and print media 
agencies including CTV News, CBC 
News, Canadian Jewish News and other 
reaching a combined audience size of 
almost 2,000,000 viewers.   
  
UHP has generated an incredibly loyal 
following with over 98% of audience 
members rating our show positively and 
90% stating they will definitely come 
back to see the next show.   

UHP is unique in Toronto, bringing music 
from broadway and pop to audiences 
with beautiful unique composed 
arrangements and a highly engaging 
production value, while showcasing 
professional level talent from the 
community in highly polished 
production.

Marketing and fundraising maven, 
Jodi Yackness, Chairs our Unsung 
6 committee of dedicated 
members focused on sponsor 
value, fundraising, media, 
communications and event 
planning.

Jodi Yackness 
Chair 

Nara Abrams 
Founder, 
Imagine a Cure 

Jen Godfrey 
Committee 

Leah Goldband 
Committee

Neal Dlin 
UHP Founder 
and Producer 

Sheri Adud 
Committee 

Maxine Castle 
Committee 

Rebecca 
Shapero 
Committee
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THE STORY -  NEAL DLIN, FOUNDER AND 
PRODUCER AND HIS MOTHER AND UNSUNG 
HERO, BARBARA
A story of love, loss, survival, rebuild and give back.   

When Neal was nine, his parent’s who had been high school sweethearts, found 
their very successful Calgary based business and their marriage both imploded.   

His mother, Barbara Pinchuk, was tasked with providing for three children on her 
own. In 1984, after the divorce and bankruptcy, she took her three kids to Toronto.  
She had no real work experience and struggled to make ends meet. In those years, 
she gave up her own life to dedicate herself solely to the care of her children.  She 
was an Unsung Hero and the inspiration behind UHP.   

With her unwavering belief in his abilities, Neal would find his way into business.  
Starting at the bottom, his progressive career would see him leading global service 
strategy for household name brands.  Eventually, he would launch his own 
consulting firm, Chorus Tree - Human Experience focused on customer experience, 
employee experience and contact centres.  With the love and inspiration his 
mother gave, Neal knew he had to give back and ensure her legacy lived on.   

Shortly after Barbara passed, Neal produced his first show and by 2018 Unsung 
Heroes had produced 8 shows, 22 performances for over 9000 audience members. 

Barbara and Neal had lost her father, his grandfather, to Leukemia which is why it is 
one of UHP’s main charitable focuses.
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Blood cancers 
account for 

more than 40 
percent of all 

childhood 
cancers with 

Leukemia and 
Lymphoma 

being # 1 and 3
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ISSUE
Blood cancers account for more than 40 percent of all childhood 
cancers; leukemia and lymphoma are the first and third most common, 
respectively. While many children survive, today’s treatments are 
antiquated and harsh.

LONG TERM QUALITY OF LIFE

Progress in improving treatment for children has been hindered by 
insufficient knowledge about pediatric blood cancers, which are 
biologically different from adult cancers. There is also a lack of incentive 
for pharmaceutical companies to dedicate resources to drug 
development for such a small patient population.  Since 1980 only 4 
oncology drugs have been approved for first instance in children. 

THE HURDLE

While pediatric blood cancers have a high survival rate,  most 
are treated with stem cell transplantation and chemotherapies 
developed in the 1950s and 1960s. The long-term effects of 
current therapies can include severe and lifelong physical and 
cognitive impairments, as well as secondary cancers and 
diseases.

THE PROBLEM
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The Leukemia and 
Lymphoma Society’s 
Children’s Initiative is an 
unprecedented 
collaborative approach to 
fundamentally change the 
way pediatric blood 
cancers are treated.  
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THE LLS 
CHILDREN’S 
INITIATIVE
RE-IMAGINED: LLS are 
reimagining childhood 
cancer care to bring the 
precision medicine 
revolution to pediatric 
patients, and offer children 
and young adults treatments 
that are personalized to 
them and their cancer  

INVESTMENT: To realize this 
goal, LLS is increasing their 
investment in research, 
developing PedAL (Pediatric 
Acute Leukemia), a 
groundbreaking  pediatric 
master clinical trial, and 
providing more support to 
patients and caregivers. 

COLLABORATION: This bold plan was designed by LLS 
leadership in consultation with: the U.S. Food & Drug 
Administration (FDA), National Cancer Institute (NCI), 
pediatric scientists and physicians, medical and research 
centers, advocacy groups, business leaders, pharmaceutical 
and technology companies, philanthropists, patients and 
parents. 
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THE 
BROADWAY 
PROJECT
In our inaugural year, we 
produced a show called the 
Broadway project which was just 
that.  Our charitable focus was 
mental health research in 
partnership with the Weizmann 
Institute of Science. 

OUR PAST EVENTS

SING FOR 
TOMORROW
In our second year we renamed 
the show, Sing for Tomorrow,  
helping to send kids to camp in 
partnership with Jewish Family & 
Child

FIRST 
LEUKEMIA 
FUNDRAISER
In 2015 our Sing for Tomorrow show 
was our first to partner with Imagine a 
Cure for Leukemia.  

SOLD OUT 
IN RECORD 
TIME
Our 4th annual show not only sold out 
but did so in record time, setting a 
standard for our annual shows  that 
would continue 

THE TEEN 
EDITION
Working with Partners for Mental 
Health, talented teens took to the 
stage fight the stigma and raise 
awareness.

CAMP 
FIRESONG
An acoustic concert like no other, 
taking our audience back to their 
camp days to help send kids to camp.

UNSUNG 5

By our 5th annual show the Unsung 
brand had grown so much that we 
simply referred to the show as Unsung 5

WHO NU
Celebrating Jewish composers and 
singers, Who Nu musical revue again 
raised funds to help send kids to 
summer camp through JF&CS
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THE SHOW
A visually spectacular production with songs from the stage 
and screen, our 6th Annual Unsung Heroes show will be sure 
to have audiences singing and dancing in their seats.  We will 
take audiences on a journey with powerful vocals, larger than 
life characters and sensational dancing, all while sharing 
stories about the struggles of pediatric leukemia. 

THE CAST

Unsung Heroes Productions is proud to be partnering once 
again with Imagine a Cure for Leukemia, raising money in 
support of the Leukemia and Lymphoma Society’s 
groundbreaking Children’s Initiative. 

THE CAUSE

Our cast is comprised of extremely talented singers, dancers 
and actors from our community, rallying together to make a 
difference in the lives of children.  Some are business 
professionals with insane hidden talent while others are 
classically trained singers.  Together they are all Unsung 
Heroes.  

UNSUNG HEROES 6
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VISIBILITY: Invest visibly in 
the future health, and 
wellbeing of children and 
families who are impacted 
by paediatric leukemia.    

RECOGNITION: Be 
recognized in associated 
media , web, social media 
event program and email 
announcements as a 
supporter of our initiatives 
and place (optional) a 
pull-up banner at our 6th 
annual show. 

SPONSORSHIP 
BENEFITS

ENGAGE OUR 
AUDIENCE: Through 
carefully created 
“Activations”, engage with 
our audience of high 
income families. 

STAFF ENGAGEMENT: Be 
encouraged to extend 
your engagement with 
Unsung Heroes 
Productions to your staff 
and key stakeholders, and 
invite the Unsung Heroes 
to perform at your events 
and promotional activities.  

CORPORATE 
RESPONSIBILITY:  
Enjoy the benefit of 
quality corporate 
citizenship to 
deepen your emerging 
and/or well recognized 
brand through alignment 
with UHP.  

LEADERSHIP: Enhance 
your leadership role in the 
Toronto business 
community, 
demonstrating a strong 
commitment to corporate 
social responsibility and 
philanthropy by 
supporting a community 
event.
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VIP RECEPTION SPONSOR
Unsung Heroes audience are a highly sought after segment of 
high income families and none more so than our VIP guests.   
As the VIP Reception Sponsor you have exclusive access to this 
pre-event reception.  With your brand integrated into the 
reception, you can help us make a big financial impact for The 
Children’s Initiative while connecting with our top tier ticket 
holders.  

THE BAR HOST

As the programme sponsor, enjoy the opportunity to make the 
front of programme address to the audience.  Choose from the 
inside cover, first page, last page or back cover.  All prominent 
positions for which to speak to our audience directly.  

PROGRAMME SPONSOR

Host the drinks for one, two or all three performances to 
engage with the largest possible number of guests.  From 
being presented as bar host to branded speciality drinks, this 
activation will help raise the profile of the event and in turn 
more for The Children’s Initiative. 

ACTIVATIONS THAT FIT YOUR STRATEGY
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EXECS IN THE SHOW
An incredible way to engage the audience with your brand is 
by being a guest star in one of the songs.  Imagine an 
executive or a few, joining the cast on stage to perform one of 
the musical numbers.  Vulnerability = credibility.  The song will 
be introduced as sponsored by and starring your company. 

BEHIND THE SCENES CLIPS

Sponsor mid show audience feedback interviews, with 
branded microphone and branded interview title, let the 
audience enjoy some spontaneous interviews.

MID SHOW AUDIENCE FEEDBACK

Help us to show the audience the hard work and often funny 
things that happen behind the scenes by sponsoring videos 
that will be shared throughout the show as well as in social 
media before and after the show.  

ACTIVATIONS THAT FIT YOUR STRATEGY
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DVD SPONSOR
Sponsoring our DVD productions allows your brand to go into 
the hands of each of our VIP audience and cast as well as 
allowing us to potentially generate more funds.  In addition to 
branding on the cover, you have the option of recording a 
forward intro video, an amazing expression of your corporate 
responsibility.  

STUDIO RECORDING PRODUCER

Get immediate exposure at one or all three of our 
performances as the donation matching sponsor for that 
performance.  

DONATION MATCH

What a beautiful keepsake a studio recording of the show is for 
our audience.  By sponsoring the production of the CD, with 
co-branded CD cover and optional pre-recorded forward 
message, each time our audience enjoys this music, it will be 
associated with your generosity.  

ACTIVATIONS THAT FIT YOUR STRATEGY
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PROMOTIONAL VIDEOS
In the past we have lovingly spoofed Carpool Karaoke and The 
Bachelor.  This year we have some great ideas for amazing 
promotional videos that your brand can be a part of.  

PHOTOBOOTH SPONSOR

Our creative team are truly fantastic at re-writing lyrics of 
popular songs to incorporate your brand or products.  This 
very unique activation is sure to be a memorable moment for 
our audience.

CUSTOM SONG

Our Photo Booth vendor (or yours if you prefer) can fully brand 
the Unsung Photo Booth to meet your brand requirements.  
Each year, thousands of pictures are taken in our Photo Booth 
making it an incredible way to engage with our audience.  

ACTIVATIONS THAT FIT YOUR STRATEGY
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UNSUNG HERO BEAR: 
This cuddly little is a 
great gift or addition to 
anyone’s family, perfect 
for corporate gifts or 
prizes. Suitable for ages 
3 to 99. 

Sponsorship Fee $2500 
Sponsor receives 20 
Bears or you can pledge 
20 Bears to be sent to 
your nominated hospital 
directly to children 
suffering from leukemia.

UNSUNG 
LEUKEMIA 
MERCHANDISE

OUR HERO BRACELET: 
The Hero Bracelet comes 
in brown leather with 
metal faceplate.. Suitable 
for all sizes and gender. 
Perfect for corporate 
gifts. 

Sponsorship Fee $2500 
Sponsor receives 20 
bracelets or you can 
pledge 20 bracelets to 
be sent to your 
nominated hospital 
directly to children 
suffering from leukemia.

HERO GIFT PACK: Hero 
Gift Packs are perfect for 
promotions and 
giveaway/ prizes. Gift 
Pack includes: Hero Bear, 
Hero Bracelet, and DVD

Sponsorship Fee $5000 
Sponsor receives 20 
Hero Gift Packs or you 
can pledge 20 packs to 
be sent to your 
nominated hospital 
directly to children 
suffering from leukemia.
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UNSUNG 
HEROES 6 DVD
Unsung Heroes 6 will be a highly entertaining 
show, sure to lift anyone’s spirits.  Filled with 
songs from the stage and screen, viewers will be 
singing, laughing, crying and tapping your toes 
from one song to the next.  Perfect for corporate 
gifts, prizes and inspiration.  

Sponsorship Fee $2500 
Sponsor receives 20 DVDs with their own 
branding or you can pledge 20 DVDs to be 
sent to your nominated hospital directly to 
children suffering from leukemia.
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PRICING 
TIERS

SPONSORSHIP 
TYPE AMOUNT DETAILS

Executive Producer $50,000 or in kind Page 18

Key Investor $25,000 or in kind Page 18

Director $10,000 or in kind Page 19

Spotlight $5,000 or in kind Page 19

Friend $2,500 or in kind Page 19

Auction/Raffle 
Sponsor Action/Raffle Item Page 20

Gift Back Sponsor Gift Back Item Page 20

SPONSORSHIP:  PACKAGES

ACTIVATION 
TYPE

AMOUNT DETAILS

VIP Reception Host $30,000 Page 11

Bar Host $15,000 Page 11

Programme Sponsor $5,000 Page 11

Execs in the Show $5,000 Page 12 

Behind the Scenes $5,000 Page 12

Mid Show Audience Feedback $2500 Page 12

DVD Sponsor $10,000 Page 13

Studio Recording Sponsor $10,000 Page 13

Donation Match To be negotiated Page 13

Promotional Videos $5,000 Page 14

Photo Booth $5,000 Page 14

Custom Song $5,000 Page 14

SPONSORSHIP:  ACTIVATIONS
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$50,000 (LIMIT 1)  
EXECUTIVE PRODUCER 
6TH ANNUAL UNSUNG HEROES

> Naming rights: ‘Unsung 
Heroes Productions & 
“Sponsor” present the 6th 
Annual Unsung Heroes’ 

> Recognition as Premier 
partner for Unsung 6 on 
website and associated media  

> Full page program ad in 
premier location 

> Ten complimentary VIP tickets 
to all three Unsung 6 
performances 

> Premier position for logo on 
all marketing and 
communications material for 
Unsung 6 including Step and 
Repeat 

SHOW SPONSORSHIP OPPORTUNITIES

You will be recognized and rewarded in the following ways:

> Two sponsorship activations 
credits (not to exceed 
$25,000) 

> Principle acknowledgement 
& thanks in welcoming 
speech at all three 
performances of Unsung 6 

> Option for small promotional 
item / gift bags for guests at 
all three performances 

> Display your collateral/pull 
up banners at each 
performance 

> At least two exclusive social 
media posts about your 
company  

$25,000 (LIMIT 2)   
KEY INVESTOR 
6TH ANNUAL UNSUNG HEROES

> Logo displayed on all 
promotional material for 
Unsung 6 a major partner – 
e.g.; ‘UHP’s Unsung 6 proudly 
bought to you by “Sponsor”.’  

> Recognition as Major partner 
for Unsung 6 on website and 
associated media  

> Full page program ad in 
premium location 

> Six complimentary VIP tickets 
to all three Unsung 6 
performances 

> Acknowledgement & thanks 
in welcoming speech  

You will be recognized and rewarded in the following ways:

> One sponsorship activation 
credits (not to exceed 
$10,000) 

> Premium position for logo on 
all marketing and 
communications material for 
Unsung 6 including Step and 
Repeat 

> Option for small promotional 
item / gift bags for guests at 
all three performances 

> Display your collateral/pull up 
banners at each performance 

> At least two exclusive social 
media posts about your 
company  



SPONSORSHIP PROPOSAL www.unsungheroesproductions.com�19

$10,000 (LIMIT 5)  
DIRECTOR 
6TH ANNUAL UNSUNG 
HEROES

> Recognition as 
premium partner for 
Unsung 6 on website 
and associated media  

> Four complimentary VIP 
tickets to all three 
Unsung 6 
performances 

> Logo on all marketing 
and communications 
material for Unsung 6 
including Step and 
Repeat 

> Half page program ad 
in premium location 

SHOW SPONSORSHIP OPPORTUNITIES

You will be recognized and rewarded in the 
following ways:

> One sponsorship 
activations credits 
(not to exceed 
$5,000) 

> Option for small 
promotional item / 
gift bags for guests 
at all three 
performances 

> Display your 
collateral/pull up 
banners at one of 
our three 
performances 

$5,000 (NO LIMIT)  
SPOTLIGHT 
6TH ANNUAL 
UNSUNG HEROES

> Logo displayed on all 
promotional, marketing 
and communication 
material for Unsung 6 

> Four complimentary VIP 
tickets to a 
performance of your 
choosing 

> Display your collateral/
pull up banners at each 
performance 

> Half page program ad

You will be recognized and 
rewarded in the following ways:

$2,500 (NO LIMIT)  
FRIEND 
6TH ANNUAL 
UNSUNG HEROES

> Logo displayed on all 
promotional, 
marketing and 
communication 
material for Unsung 6 

> Two complimentary 
VIP tickets to a 
performance of your 
choosing 

You will be recognized and 
rewarded in the following ways:
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GIFT BAG SPONSOR 
IN-KIND ITEM DONATION

SHOW SPONSORSHIP OPPORTUNITIES

> Provide a small promotional item 
/ gift bags for guests

AUCTION / RAFFLE 
IN-KIND ITEM DONATION
> Provide a quality auction/raffle 

item for fundraising purposes at 
our show

Ad Size AMOUNT

Full Page Premium $1500

Full Page $1200

Half Page Premium $800

Half Page $500

Business Card $300

A LA CART 
PROGRAMME ADS
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GET IN 
TOUCH
If you need more information, would like to arrange to 
meet the Founder of Unsung Heroes, the Founder of 
Imagine a Cure for Leukemia and a representative of the 
fundraising committee or would like to support this 
project, please do not hesitate to contact:  

Neal Dlin 
Founder and Artistic Producer 
Unsung Heroes Productions

416 671 8207

info@unsungheroesproductions.com

Nara Abrams 
Founder  
Imagine a Cure for Leukemia

416 543 7639

donate@imagineacureforleukemia.com

Jodi Yackness 
Committee Chair 
6th Annual Unsung Heroes

416 716 7647

jodi@yackness.com




